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Own beneficiaries of China’s structural shift toward consumption driven economy

China consumption opportunities are large and growing fast

Chinaconsumption as % of total GDP continuesto grow
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Global consumption markets
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Consumption growth lagging GDP growth: Structural or cyclical?
2001-2022 YoY consumption growth vs. per capita GDP growth vs. disposable income growth
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GDP growth backdrop
2023 still a year of recovery driven by household consumption

Contribution to growth
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However, retail sales recovery is patchy while CPIl remains weak

Real retail sales YoY Global headline CPlrates
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Ample room for China consumer recovery
Excess household savings to provide additional support once the confidence turns upward

Consumer confidenceindex China's household depositvs loans
Confidence remains weak Household deposits and loans have diverged since 2022
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Policy/regulatory stance turned supportive
Private-owned enterprise regulation proxy since 2015
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Earnings growth bottoming out at a trough level
MSCI China EPS growth: last 12 months vs. next 12 months
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Attractive valuations and weak sentiment offer opportunity

12 Month Forward Price-to-Earnings Chinacumulativeactive equity flows by Europe & US domiciled
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Investment Themes and Stock Selection




Accelerating bipolarization trend
Bipolarization benefits both premium and value focused segments at the expense of mid-end

= Industry volume has halved since 2016, while Moutai and Bo Fen kept growing and are forecast to stay resilient in 2023
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The rise of Chinese local brands in China

Consumer’s growing preference for domestic brands
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Reference to specific securities is for illustration only and should not be construed as a recommendation to buy or sell thes e securities. Investors should note that the views expressed may no longer be current
and may have already been acted upon

Source: Baidu Search Index, GS (based on their survey), 31 August 2023 Source: The World Bank, calculations made by Young China Group, 31 May 2021.
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The rise of Chinese local brands in China
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Nationalism: Opportunities for Chinese brands
Proya’s brand power rising — from 23 to 39 in 5 years

Cosmetic brand rankon the T-mall platform
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Reference to specific securities is for illustration only and should not be construed as a recommendation to buy or sell thes e securities. Investors should
note that the views expressed may no longer be current and may have already been acted upon

Source: T-mall report, Fidelity international, 31 August2023. Third party logos, trademark, copyright and other intellectual property rights are and remain the property of their respective owners.
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Increasing brand awareness ex-China
Chinese brands success in overseas markets

Major e-commerce companies: Monthly activeusers (MAU) Gross merchandise volume (GMV): Key Overseas
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Reference to specific securities is for illustration only and should not be construed as a recommendation to buy or sell thes e securities. Investors should note that the views expressed
may no longer be current and may have already been acted upon

Source: Fidelity international, 31 August 2023. Third party logos, trademark, copyright and other intellectual property rights are and remain the property of their respective ow ners. E
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Fundamentals Change Valuation Output

Yum China M @ sipolarization ey |

Nt(t)rtactive <:Worse Sell
The largest restaurant company in China"  yumchina

Fundamentals Change Valuation Output
Search for long-term value creators Identify incremental Evaluate intrinsic value Investment decision
change
= 3.3% position*
= The company is the most localised western = Beneficiary of consumption recovery. = 11.9x EV/EBITDA 2023E
restaurant chain in China given its early entry and «  Target 28.3x FY23PE
strong focus to adapt and innovate. Rebased
24.4x FY24PE 140
= It generates revenue through its own restaurants = Further potential penetration opportunity with
and franchise fees — has exclusive rights to expansion into tier 2 or 3 cities. 120

operate and sub-license KFC, Pizza Hut and other

brands such as Little Sheep and Taco Bell. A 100
= The company has made significant efforts in = Focus on improving underperforming stores 80
digitalisation, marketing, and is supported by its and accelerating operational improvements.
strong supply chain. 60
= They have strong offerings combining good food 40
quality, value for money, store ambience, food
safety, convenience at a price point that is very 20
competitive.
0
= Strong management ability, with track record of Sep 2021 Sep 2022 Sep 2023

good execution. It has over 35 years’ experience in
China and has launched local brands as well as
traditional western fast foods.

Fundamentals & change

=== Share Price ====MSCI China
Valuation »

Reference to specific securities is for illustration only and should not be construed as a recommendation to buy or sell thes e securities. Investors should note that the views expressed may

no longer be current and may have already been acted upon
Source: Fidelity International, Refinitiv DataStream, September 2023. *as at 31 August 2023. * Based on sales. Third party logos, trademark, copyright and other intellectual property rights are and remain the property of their respective owners.
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Fundamentals Change Valuation Output

Better
& Bipolarization Atractive — warse -
PDD Holdings Inc — ip 7 S
d : N IEMU @ Rise of local brands attactive . e
3@ largest E-commerce platform in China
Fundamentals Change Valuation Output
Search for long-term value creators ldentify incremental Evaluate intrinsic value Investment decision
change
= 6.4% position*
= PDD Holdings owns and operates a portfolio of = Domestic business: As the low-price platform = 19.8x EV/EBITDA 2023E
businesses. Through these businesses, it is the with exceptional supply chain management, = Target 20.6x FY23PE
group’s goal to redefine how online marketplaces Pinduoduo is a beneficiary of accelerating Rebased
are experienced by consumers. consumption bipolarization trend. 16.4x FY24PE 120
= The direct connection of suppliers and consumers 100
is in line with the Next-Gen Manufacturing = Temu’s global monthly active users (MAU)
approach that PDD Holdings has pioneered. It is a has owvertaken Walmart and likely to surpass A -
new model of manufacturing that uses insights into others major players soon.
consumer preferences through their interactions
with digital platforms. 60
= Through PDD Holdings’ sophisticated network of 40
suppliers, vendors, and merchants, Temu is able
to bring the best products and merchandise to
consumers all over the country. 20
= They are the number 1 player in community group 0
buying (CGB). Sep 2021 Sep 2022 Sep 2023

Fundamentals & change

=== Share Price ====MSCI China
Valuation »

Reference to specific securities is for illustration only and should not be construed as a recommendation to buy or sell thes e securities. Investors should note that the views expressed may

no longer be current and may have already been acted upon
Source: Fidelity International, Refinitiv DataStream, September 2023. *as at 31 August 2023. * Based on GMV. Third party logos, trademark, copyright and other intellectual property rights are and remain the property of their respective ow ners.
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Summary

18

Key drivers of the de-rating - combination of mainly cyclical factors but also structural growth expectation changes. These drivers
have been turning incrementally positive.

China has shown a supportive stance to the economy - leadership’s recognition of the underlying issues and willingness to tackle
these problems.

There has been more frequent stimulus since July - some economic activity pick-up, albeit at a gradual pace.

Property sector easing helpful, the sector is important for Chinese markets overall performance and more notably to the consumer
exposed sectors.

China leadership aim 1) stabilize & increase domestic demand; 2) employment; 3) low-income group & less developed
regions. These policies look in-line with President Xi’s idealism while also targeting to stabilize consumption and turn around the
deflation/recession trend.

Consumption recovery could gain further momentum if consumer confidence rebounds. Previous macro challenges have dampened
investor sentiment and weighed on valuation.

Despite recent weakness in consumption, we still see ample scope for recovery and more importantly businesses exposed to
structural themes such as local brands & bipolarization trends will offer better growth and higher return opportunities.
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Disclaimer

This is a marketing communication. This information mustnotbe reproduced or circulated without prior permission.

Fidelity only offers information on products and services and does not provide investment advice based on individual circumstances, other than when specifically stipulated by an appropriately authorised firm, in a formal
communication with the client.

Fidelity International refers to the group of companies which form the global investment management organisation that provides information on products and services in designated jurisdictions outside of North America.
This communication is not directed at, and must not be acted upon by persons inside the United States and is otherwise only directed at persons residing in jurisdictions where the relevant funds are authorised for
distribution orwhere no such authorisation is required.

Unless othermwise stated all products and services are provided by Fidelity International, and all views expressed are those of Fidelity International. Fidelity, Fidelity International, the Fidelity International logo and F symbol
are registered trademarks of FIL Limited.

FIL Limited assets and resources as at30/06/2022 - data is unaudited. Research professionals include both analysts and associates.

The Key Investor Information Document (KIID) is available in English and can be obtained from our website at www fidelityinternational.com. The Prospectus may also be obtained from Fidelity. Fidelity Institutional Funds
is an open-ended investment company with variable capital, incorporated in England and Wales, being authorised and regulated by the Financial Conduct Authority. The Company has an umbrella structure comprising
various funds each of which is constituted as an undertaking for the collective investment in transferable securities (UCITS) scheme. Barra. Inc.’s analytics and data (www.barra.com) were used in the preparation of this
document. Copyright 2022 BARRA, INC. All rights reserved. Certain Information ©2022 MSCI| ESG Research LLC. Reproduced by permission; no further distribution. Aithough Fidelity International’'s information providers,
including without limitation, MSCI ESG Research LLC and its affiliates (the “ESG Parties”), obtain information from sources they consider reliable, none of the ESG Parties warrants or guarantees the originality, accuracy
and/or completeness of any data herein. None of the ESG Parties makes any express or implied warranties of any kind, and the ESG Parties hereby expressly disclaim all warranties of merchantability and fitness for a
particular purpose, with respect to any data herein. None of the ESG Parties shall have any liability for any errors or omissions in connection with any data herein. Further, without limiting any of the foregoing, in no event
shall any of the ESG Parties have any liability for any direct, indirect, special, punitive, consequential or any other damages (including lost profits) even if notified of the possibility of such damages. Carbon Data Source:
Data provided by ISS ESG. All rights in the information provided by Institutional Shareholder Services Inc. and its affiliates (ISS) reside with ISS and/or its licensors. ISS makes no express or implied warranties of any kind
and shall have no liability for any errors, omissions or interruptions in orin connection with any data provided by ISS.

Issued by FIL Pensions Management. Authorised and regulated bythe Financial Conduct Authority.
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